
Who’s Inside

ABI •	
Burton Group•	
Canalys•	
Current Analysis•	
Enterprise Management  •	

        Associates (EMA)
Forrester•	
Gartner•	
IDC•	
Info-Tech Research Group•	
Infotrends•	
In-Stat•	
iSuppli•	
Springboard Research•	
Strategy Analytics •	
TowerGroup•	
Yankee Group•	

Information Management Service: IM Report

Deconstructing IT Analyst Firms:  
Insights for Vendor Portfolio Managers

Table of Contents

Outsell is the only worldwide syndicated research and advisory irm that delivers must-have intelligence and advice to publishers and information providers. We analyze markets, 
companies, and trends, and provide fact-based recommendations for high-level executives and product development, marketing, and strategy teams. In addition, we work 
with information managers to benchmark spending and demonstrate best practices. Outsell invests signiicantly in original research each year to guide clients in optimizing 
their strategies, plans, and performance.

Wherever and whenever the document, or any portion thereof, is disseminated by your organization with the permission of Outsell, Inc., it must bear the following in a prominent  
location: “© Outsell, Inc. All rights reserved.” To purchase multiple copies and/or licensing rights for this report, please e-mail us at reports@outsellinc.com.

Volume 12, October 14, 2009
Deconstructing IT Analyst Firms: Insights for Vendor Portfolio Managers

© 2009 Outsell, Inc. All rights reserved.

Does this report meet your needs? Provide feedback at: http://www.outsellinc.com/rate/report/878

Advancing the business of information

Tables & Figures

Why This Topic? . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2
Methodology . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2
A Close Look at Analyst Firms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3

Key Categories of Analyst Firms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3
Key Benchmarks and Metrics for Comparing Analyst Firms. . . . . . . . . . . . . .6

Company Revenue and Analysts . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7
Company Revenue and Salesforce. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9
Company Revenue and Staff . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11
Employee Mix and Productivity Comparison . . . . . . . . . . . . . . . . . . . . . . . . . 12

Imperatives for Information Managers . . . . . . . . . . . . . . . . . . . . . . . . . . .15
Related Research . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .16
Appendix . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .17

Table 1. Company by Share of Vendor and User Revenue, 2008 Revenue . . . . . . . 5
Figure 1. Revenue Dollar per Employee, Information Industry Average,  
     2008 Revenue  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6
Figure 2. ITTRRS Firms’ Average Revenue Dollar per Analyst, 2008 Revenue . . . . . 7
Figure 3. ITTRRS Firms’ Average Revenue Dollar per Sales Person, 2008 Revenue . 9
Figure 4. ITTRRS Firms’ Average Revenue Dollar per Staff Person, 2008 Revenue . 11
Figure 5. ITTRRS Firms’ Employee Mix – Analyst, Sales, Staff, 2008 Revenue . . . . 12
Figure 6. ITTRRS Firms’ Revenue per Employee Comparisons, 2008 Revenue . . . 13
Figure 7. ITTRRS Firms’ Average Revenue per Analyst and Sales Person,  
     by 2008 Market Share . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14
Table 2. Analysts, Sales, and Staff Figures per Firm . . . . . . . . . . . . . . . . . . . . . . 17

mailto:reports@outsellinc.com
http://www.outsellinc.com/rate/report/878

	Why This Topic?
	Methodology
	A Close Look at Analyst Firms
	Key Categories of Analyst Firms

	Key Benchmarks and Metrics for Comparing Analyst Firms
	Company Revenue and Analysts
	Company Revenue and Salesforce
	Company Revenue and Staff
	Employee Mix and Productivity Comparison

	Imperatives for Information Managers
	Related Research
	Appendix
	Table 1. Company by Share of Vendor and User Revenue, 2008 Revenue
	Figure 1. Revenue Dollar per Employee, Information Industry Average, 2008 Revenue 
	Figure 2. ITTRRS Firms’ Average Revenue Dollar per Analyst, 2008 Revenue
	Figure 3. ITTRRS Firms’ Average Revenue Dollar per Sales Person, 2008 Revenue
	Figure 4. ITTRRS Firms’ Average Revenue Dollar per Staff Person, 2008 Revenue
	Figure 5. ITTRRS Firms’ Employee Mix – Analyst, Sales, Staff, 2008 Revenue
	Figure 6. ITTRRS Firms’ Revenue per Employee Comparisons, 2008 Revenue
	Figure 7. ITTRRS Firms’ Average Revenue per Analyst and Sales Person, by 2008 Market Share 
	Table 2. Analysts, Sales, and Staff Figures per Firm 

